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As a self-published author, you’re not only a writer, designer and website creator. 
You must also be a marketer.  
 
When you’re just starting out, you’re often your only superfan. You just know you 
have created the next, hot best-seller and you are dying to share it with the 
world. 
 
You want to take that excitement for your book and make it infectious – pass that 
excitement onto others and encourage them to take action. But, without a solid 
marketing plan you can quickly hit a brick wall and never meet your goals. 
 
Let’s walk through this step-by-step: 
 
If you find the following helpful, please consider sharing it with other authors.   
 

Also, consider joining our Facebook group where I 
engage with others to talk about book marketing 
strategies. 

 
Ok, let’s get into it… 

 
Can You Really Market Your Book on Social 
Media for Free? 

 

Yes, but with ONE disclaimer… 
 
…by wisely investing your time. 

 
We’re going to cover a lot of different platforms, but you really need to pick 2 or 3 
(tops) and master those.  
 
And, to be completely honest, there is no such thing as free. You have two main 
resources at your disposal: your time, or your money. You will need to weigh the 
time away from your passion against the restraints of your budget to find the 
ideal marketing solutions for you. 
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Starting your marketing efforts long before you are ready to publish gives you a 
ready-made, captive audience for your new book. Yes, that sounds counter-
intuitive but as you will discover, effective marketing is not all about pushing for 
sales. 
 

What is the overall objective of being on 
social media. 

 
WAYYYY too many people get trapped in the black hole of social media. Instead of 
writing, they scroll aimlessly through posts. These platforms have poured billions 
into trying to keep you on the platform for as long as possible. After all, this is 
how they make money – by showing you ads. The longer you stay on, the more 
they can show you and the more money they make.  Your goal is to make money 
for you…not them. 
 
Before we starting getting into our social media strategies and tactics, we HAVE to 
determine what our objectives are: 
 

1. Network with other authors and influencers; and,  
2. Connect with and find new readers. 

 
Let’s talk about each of these for a moment. 
 

Networking 
 
Too often I see authors only seeing others as competition. This is all wrong. Please 
don’t fall into the scarcity mindset - there are plenty of readers to go around. 
 
Instead, we can collaborate with others to run giveaways and joint promotions. 
This is also great to spark Amazon’s ‘also-boughts’ algorithm.  
 
Talking more about these is outside the scope of this report but just know that 
finding and connecting with others who write in your genre is a benefit to both of 
you. 
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Connecting with and finding new readers 
 
This is going to be your main strategy BUT you need to send them somewhere. 
Where you might ask? Your webpage. 
 
If you didn’t get it earlier, click here to sign up for how to Turn Your Website into 
a New Reader Machine.  
 

So... What Are The Best Platforms for 
Authors? 

 
There are already so many options out there and yet there always seem to be 
new ‘up-and-comers’ to the social media world (i.e. Tik-Tok). 
 
Yes, here, you could go all in and see what your target market uses most often 
and I think there is some value in that. But I believe it’s more important to look at 
what is most popular and where you can achieve the greatest reach. To do this, I 
used the very credible Google Trends.  
 
 

 
1. Red: Facebook 
2. Purple: YouTube 
3. Blue: Instagram 
4. Green: Twitter 
5. Yellow: Pinterest 
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As you can clearly see the top three are Facebook, YouTube, and Instagram with 
Twitter in a close fourth. For the rest of this report, I’ll be focusing just on the top 
three. 

 

Facebook 
 

Facebook - love ‘em or hate ‘em - with over 2.41 billion monthly active users as of 
June 2019, there’s no denying that they’re a juggernaut in the social media space.  
 
But it’s not all roses and unicorns. Its user base is actually declining and changes 
to its algorithms have made it harder to get organic traffic. It’s been slowly 
turning into a ‘pay-to-play’ platform. 
 
What does pay-to-play mean? It means your organic reach, in other words, the 
odds that what you post will be actually seen by your followers, is low. This leads 
to fewer people seeing your Page's posts which means fewer clicks, comments, 
and shares. Start treating Facebook like a paid ad platform. 
 
Should we give it up altogether? Hell no. 
 
What you will need though to get started is a Facebook Business Page. It’s free 
and fairly simple to set up but if you don’t have one already, here are instructions 
on how to create your own. 
 
You’ll also need a Page to run 
Facebook ads if you choose to include 
them as part of your marketing 
strategy eventually.  
 
Weekend Publisher Pro-Tip: Educate 
your super fans that they can update 
their notification settings from your 
page. This way, they’ll see more of 
your posts.  
 

 
 

https://www.weekendpublisher.com/
https://www.facebook.com/business/help/104002523024878
https://www.facebook.com/business/help/104002523024878


 

 

Instagram 
 

Instagram is by far my favorite platform. If you want to see the effectiveness of 
Instagram, Follow me on Instagram and see how I use it. 
 
It’s known globally for its 
stunning visuals, but it has 
rapidly evolved from the social 
sharing site for people’s 
holiday photos. It’s also the 
fastest growing social platform 
in 2019 and a great way to 
grow your list. Users can click on a picture to buy your books, or even better, 
direct them to a reader magnet on your web page with the links in your bio. 
 
What a lot of people don’t know is that it’s actually owned by Facebook. They 
bought it in 2012 for $1 billion dollars (what a deal!). Means they are integrated in 
their advertising and posting.  
 
The key here is to create a business account. This will give you greater insights on 
your followers. Like a Facebook page, it’s also free and the instructions on how to 
set one up are here. 
 

The link to cover all links 
 
Instagram only allows you to add one link but there is a 
free way around this.  
 
Watch the video here as I explain how you can too for 
free. 
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YouTube 
 

IF you’re comfortable on camera, then creating a YouTube channel is a great way 
to reach your target audience in a more personal way. 
 
Remember to include a thorough description of your video, loaded with 
keywords, relevant hashtags and matching the title to your target audience 
search terms. A great tool for finding video ideas that will actually rank is 
TubeBuddy. I’ve experimented with a lot of them but I’ve found TubeBuddy to be 
the best bang for your buck. 
 
Weekend Publisher Pro-Tip: Using YouTube works best for non-fiction writers. 
 
Based on your genre and target audience, other social platforms like Twitter, 
LinkedIn, or Reddit may be valuable marketing tools as well. The key to social 
media marketing is to pick a select few platforms you’re most comfortable with 
and double down on them. 

 
Where to find followers 

 
There are three main avenues where you can gain followers: 
 

• Direct readers from your book using a call-to-action throughout on in 
the front and/or back matter; 

• Through your engagement on the platform (here’s a video I did to 
explain how and who to engage with); 

• Through your posts’ reach and the hashtags you use. 
 
What else do followers give you? Credibility! This is useful when reaching out to 
other authors or influencers for collaborations.  
 
How many followers do you need? Aim for at least 1,000 followers or page likes. 
Having a following of over 4-digits does make a difference in other people’s eyes. 
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Follow-for-follow 
 
This USED TO BE huge on Instagram and Facebook. However, because of recent 
updates it’s been squashed (at least on the large scale of doing it). 
 
It still works and many authors do a follow-for-follow on certain days during the 
week but remember, these are other authors… you’re not going to sell a lot of 
books to them.  
 
Weekend Publisher Word of Warning: Do not buy followers. For some this may 
be tempting. What do I mean by buying followers? Well, I don’t mean ‘Page Like’ 
ads, I’m talking about going to Fiverr and paying for 1k, 10k, 100k followers! This 
will overall hurt your brand and these are not real followers.  
 

Your Profile Photo 
 

I know many people who don’t like to use a photo of themselves 
but trust me, this is going to be the most engaging.  
 
People are most drawn to other people. Not a photo of a book.  
 

You also want to make it consistent across all your platforms. From your Amazon 
Author Page to your Facebook page.  
  

Okay… Now what do I post? 
 

Make it fun. 
 
You want to have fun with this, forgive yourself for making mistakes and always 
look for new ways to learn and improve. Understanding how and what to post 
isn’t intuitive for a lot of people so playing around here is not a sin. As you 
practice, you will get more comfortable and your social media identity will 
emerge. 
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Pro Tip: Aim to be just 1% better with each post - creating a better title for the 
next one, balancing colors, adding in different fonts, using the same or similar 
filters consistently – you will soon find that you are attracting more and more 
followers. 
 

Keep it about them. 
 
Posting what you’re doing that day can be fun to a select few this only really 
works if/when you’re a celebrity. People LOVE watching Dwayne ‘The Rock’ 
Johnson work out or the Kardashians do… whatever it is that they do. 
 
So, remember to keep it about them. Which leads us into our next tip. 
 

The 30-35-35 Rule.  
 
Your social media presence must be designed to engage your audience. To gain 
and retain loyal followers, only 30% of your posts should be designed to sell your 
book or promote your reader magnets. 35% should be educational and the other 
35% should be entertaining or motivational. 
 
If you haven’t published your book yet focus on engaging with your target 
audience so that when you are ready to sell, they already know and trust you and 
will be ready to buy. 
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Having it Look Consistent with your Branding. 
 
Canva is an excellent free design site. There are lots of great templates for various 
social media posts, free photos from both Pexels and Pixaby, and a large selection 
of emojis.  
 
You also have the ability to add your existing Facebook or Instagram photos, 
upload photos from your device and embed videos and media. It is very user-
friendly so even a novice designer can create stunning, branded posts. 
 

 
 

Join in with Collaborations 
 
Networking is key. When you are first starting out reach out to others at the same 
level as you and set up a collaboration where you cross-post each other’s content. 
 
As a first-time author of a historical non-fiction book, you can reach out to a first-
time author of a historical fiction novel and share posts that both of your 
audiences would enjoy. 
 
This is a fairly easy way to quickly increase your followers and engagement, 
without being in competition. 
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Look for the Influencers 
 
This is harder to do than most people say. 
 
Who are the influencers in your niche? They could be big names in your industry, 
or prominent book reviewers. 
 
Start by following and engaging with them on their posts. Once you’ve built up 
enough posts and a following you can reach out to them within the platform (it’s 
not going to look great if you have one post and three followers – remember - 
credibility). Be genuine in your approach, capture their heart, and come from a 
place of value. 
 
Remember, even top influencers are real people who were once in your shoes 
and once they have achieved massive success, some are willing to give back by 
helping others. But, be realistic in your expectations. The top influencers are not 
going to reply within minutes, you might wait a month or more for just a canned 
rejection. 
 

HACK: Finding popular, sharable posts on IG 
 
To better explain this hack, I created a supplementary video on my site showing 
you exactly how to do it. You can find it here. 
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The rise of videos & live 
 
The best way to maximize your organic reach is through video. Facebook and 
Instagram are competing directly with YouTube (owned by Google). 
 
Instagram recently came out with their IGTV and Facebook seems to always to 
experimenting with their Watch. These platforms will reward you with organic 
reach as they try and expand their goal of video. 
 
It’s easier than ever to create videos with everyone having a smart phone. 
 
Nervous to be on camera? Trust me, I know. When I first started making videos, I 
hated it. But the more I did it, the easier it became. Practice, practice, play!  
 

Tools to Create & Organize 
Your Posts 

 
There are dozens of tools online to help you create 
and organize your social media posts. They can range 
from free, to up to $99 a month. 
 
These are GAMECHANGERS in setting up a weeks’ 
worth of posts to be ‘posted’ at the day or time you 
choose. 
 
The one I use and I would recommend is Later. It’s 
free for the basic plan (which is enough for most 
people) but if you upgrade, you’ll get more insights 
and features.  
 
You can spend an hour scheduling posts for the next 
2 weeks and maintain the ability to change and add 
new posts if needed. It pays to do a little research to 
find the best time to post to each site. For example, 
consumers tend to access Facebook and Instagram 
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both at home and at work, so posts are often viewed in the morning, at lunch and 
then in the early evening 
 
Later also provides visual calendars so you can see that your posts are following 
the 30-35-35 rule, as well as for analytics to track what’s working and not working 
so you can tweak your content to maximize interactions.  
 

Bonus: Goodreads 
 
Goodreads is owned by Amazon. It is a great platform to register yourself as an 
author. Readers can ask you questions and you can comment on their reviews. 
 
Another bonus is that when they follow you as an author and when you release a 
new book, they get a notification.  
 
You can also run ads on their platform but sadly, not many people I’ve run into 
have had much success with them.  
 

Key Takeaways 
 

As with most free things, “free marketing” is a misnomer.  
 
While it doesn’t cost money, it can cost a fair amount of time to research what to 
post to build up your list. What’s most important is that you’re consistent. 
Use the tools and tips in this article to reduce the time it takes to create a 
successful marketing campaign. 
 

If you haven't yet, take your author business  
to the next level by grabbing your copy of: 

 

How to Turn Your Website into a  
New Reader Machine 

 
 
Disclaimer: A few of the links to the recommended resources are affiliate in nature. This means we get a small 
percentage if you choose to use their services. This helps us create more free and valuable content for the future. 
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