
 

 
 
 

 
 

7 of the Best Book 
Marketing Tips to 
Take Your Book 
Sales to the Next 
Level 
Explore free videos related to this report here 
  

https://www.weekendpublisher.com/
https://www.weekendpublisher.com/courses/seven-marketing-tips-to-crush-your-book-sales/


 

Marketing is the biggest stumbling block for both traditional- and self-published 

authors. Many people feel they are not able to handle marketing on their own, 

and just don’t know where to start.  

The following pages will take the mystery out of all of this for you.  

 

We’re going to explore just WHAT book marketing entails and how to do it right 

the first time so that you can jumpstart your marketing plan and see your way to 

greater book sales. 

 
Book Cover/Description - 2 Crucial Elements 
to Get Right 

 

Make sure your cover and description are high quality and match both your 

genre and your target audience.  

 

It’s vital that we get this right. It’s the main piece of advertisement for your book 

and when buyers see a cheaply made cover, they believe - right or not- that this 

reflects the quality of the writing. 

 

Use the mirroring technique to emulate (not duplicate), the best seller books in 

your genre. As novice writers, we want our cover to look similar to the current 

best sellers because standing out with a cover that is totally distinct from others 

in your category may actually hurt sales. 

 

In order to get this right, compare several best sellers, find common design 

elements and incorporate the best features into your design (e.g.: fonts, words-

to-picture ratio, colour schemes, etc). 

 

The second thing that attracts readers is your book description. Effective book 

descriptions use a hook to get noticed.  A hook immediately captures the 

On average your cover has 3 seconds 
to impress a buyer enough to take a 

closer look at your book. 

Marketing is not a talent we are born with; 
it is a learned skill 
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attention of the reader and leaves them wanting more. Essentially, it sums up the 

book in one or two sentences creating a snapshot synopsis of the book including 

the overall feeling of the mood and genre. It creates an emotional connection to 

the storyline by actively inviting the reader into the scene and letting them 

consider whether it resonates with them or not. 

 

Additionally, your book description should include social signals/formal proof 

would could come in the form of reviews from your advanced reader team. The 

meat of the description should be between 175-185 words and provide a strong, 

accurate depiction of the story (without giving away the ending). 

 

 Having these two nailed down is EXTREMLY IMPORTANT. 

 

If not, all marketing efforts will give you a low return on investment, or “ROI” 

(your investment being time and/or money). 

 
 

Don’t Worry Too Much About Your  
Number of Reviews  

 

Don’t drive yourself crazy by chasing reviews. When more people are exposed to 

and read your book, the reviews will come. Instead – focus more on the sales 

aspect.  

 

As a guide, use these milestones as a “yardstick”: 

 

# of reviews Rationale 

10 From your advanced reader team. 

50 A good minimum to aim for. 

100 To maximize your chances of getting a Bookbub 

featured deal. 

 

I do offer a course where I break down exactly how 

to get your book to stand out like a best seller on 

Amazon. You can check out all the lessons here. 
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Have Proper Keywords  
& Categories 

 

Amazon is a massive search 

engine, not just an online 

shopping store. It has a 

custom algorithm to sort 

through mountains of data 

and determine what books 

they are going to show each 

customer, and in what order.  

 

This is called Kindle Keyword Ranking. 

 

Researching and selecting the right keywords will help you to rank in those 

search results, get sales, and get discovered organically. Organic means that it 

didn't cost you any ad dollars to get that sale. In other words, the more you 

understand how powerful keywords are, the higher you'll rank, the more sales 

you will get, and the less you will have to pay. 

 

The click-through-rate (meaning, whether or not someone will click on your ad) 

jumps exponentially higher depending on how your book ranks with each 

keyword. For example, if you rank #3 for a keyword you will get about 90 clicks 

per 1000 searches. However, if you rank #1 for that same keyword you will 

achieve about 270 clicks.  

 

For it to be worth your time, the keyword or phrase should meet two criteria: 

 

1. Search Volume - a high number of times that shoppers type it into Amazon. 

2. Ease of Ranking - words or phrases that are not too competitive, increasing 

your odds of ranking well. 

 

Common keywords or phrases are searched thousands of times a month, so 

your book is not likely to rank anywhere near the top. Finding more unique, long-

tail keywords will result in fewer overall searches, but also greatly increase your 

odds of landing on the first page. 
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The key takeaway here is that ranking higher in Amazon search results is directly 

proportional to getting more clicks and consequently, more sales. 

 

 
 

Categories are a little more straightforward than the keywords but still super 

important. Finding a category that's relevant with the least amount of 

competition can help propel your book into bestseller status, or if you're just 

releasing it, a hot new release for that category.  

 

While there is a free way to find your keywords, it is a very time-consuming and 

somewhat frustrating process, so we strongly recommend you make a small 

investment and purchase Publisher Rocket. 

 

 

Author Web Page – A Must-Have 
 
If you have just finished your first book you might doubt the need for an author website. 

But, it’s one of the few marketing tools that you fully control.  

 

With your own website, you are not at the mercy of the ever-changing rules of any social 

media platform. It’s the place where you can connect with your fans, promote upcoming 

releases and gather emails. Wix is the best platform we have found to create an 

engaging and functional author website.  

  

Special Offer 

If you purchase Publisher Rocket through this link here, 

I will give you access to a 40-min exclusive interview 

with the owner on advanced keyword strategies. 

Check out my other course where I get into detail explaining 

how to turn your website into a new reader machine. 
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Build a Mailing List and  
Bring Out Your Superfans 

 
Sticking with the theme of what’s in your control; building and maintaining a 

robust and engaged mailing list is critical to your long-term success as an author.  

Members of your mailing list will become your superfans.  

 

How? - Basic psychology. The more they hear from you, the closer to you they will 

feel, the more they will trust you, and the more likely they will be to follow your 

recommendations or invest in something that you are offering them. 

 

Your list is a great place to preview upcoming books, test out covers, recruit beta 

readers and create launch teams. It’s a vital resource to grab those all-important 

pre-launch and launch day sales and secure book reviews.  

 

Similar to social media, your emails need to educate and entertain your readers, 

be true to your writing style and voice, and create a bond between you and the 

reader. 

 

Due to recent changes in the free plans, I recommend Mailerlite over Mailchimp. 

 

Just Say No to Blogging! 
 

If you’ve watched any of my previous live videos on my IG page, you already know 

that I’m not a big fan of blogging.  

 

Do I think it could ever work? Yes.  

 

It can certainly be beneficial in the longterm for non-fiction authors but just know 

that there’s a lot of work and discovery needed to start getting organic traffic 

from Google (site speed, keywords, etc.). Not to mention the commitment to 

regular posting that you will have to make to see any results.  

You can easily determine how 
successful an author is based on the 

size of their email list. 
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It’s best to not start a blog unless you have concrete ideas for at least a dozen 

blog posts, the time to write and post them, and can trust that you will be writing 

on a consistent basis.  
 

Avoid the Black Hole  
of Social Media 

 
Social media is a great place to connect with other authors for future giveaways, 

collaboration and getting answers to your questions, as well as keeping in touch 

with your fanbase.  

 

Our advice here is to not go wide with social media. Choosing 2 platforms and 

mastering them is much better than having a second-rate presence on multiple 

sites. 

 
Also, don’t be too self-promotional or nobody is going to follow you – stick to the 

35/35/30 rule. Your social media presence must be designed to engage your 

audience. To gain and retain loyal followers only 30% of your posts should be 

designed to sell your book, 35% should be educational, and the other 35% should 

be entertaining or motivational. 

 

If you haven’t published your book yet, focus on engaging with your target 

audience so that when you are ready to sell, they already know and trust you and 

will be ready to buy. 

 

Once you get more comfortable, use a social media calendar to plan and visualize 

your posts and automate the system as much as possible so that you can 

schedule 2 weeks’ worth of posts in an hour. There are plenty of apps to facilitate 

this, we recommend Later.com 

 

As a sidenote, in order to deal with “haters” and not tarnish your professional 

image, accept that there will always be a troll out there who will poop on your 

parade.  

 

Stick with only two platforms. Don’t 
spread yourself too thin. 

Remember, you’re main job is to write! 
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Change the tone of the dialogue by offering “thanks” for their “honest opinion” 

and asking for constructive criticism. This is usually enough to get rid of them. As 

satisfying as a witty and “innocent” backhand comment might feel, you run the 

risk of coming off immature and losing followers.  

 

The only exception to this is if your overall tone and presentation as an author is 

that you are a master of the giggles. Obviously, if a troll is essentially harassing 

you, there is always the option of banning them from following your social media 

account and I would recommend you use it.   

 

Above all, don’t get distracted by chats, shiny objects or funny videos – avoid the 

black hole that is social media so that you can stick to your writing schedule. 

 

BUH, BUH, BUH…  
BONUS TIPS! 

 

Build Relationships with Other Authors 
 

Don’t think of them as competition. There are plenty of readers to go around. 

Instead, work together on group promotions to expand each other’s readership 

and mailing list.  

 

 

Be Careful with Ads 
 

Pay-Per-Click (PPC) ads can eat up your funds quickly with no return. 

 

Amazon ads just recently added the ability to advertise on the UK and German 

sites.  

 

Having Publisher Rocket will make a world of difference; in fact, I don’t think it's 

possible to succeed with Amazon ads without it. 
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Keep Writing! 
 

The more books you publish, the more opportunities you’ll give new readers to 

discover you.  

 

With a library of books, you can start being more strategic with your pricing which 

can dramatically increase the sell-through rate of your future releases. 

Take Advantage of Free Book Promos 
 

This works better the more books you have in a series but they can be powerful 

to build up your email list even if you just have the one book out. 

 

 

VIDEOS WERE CREATED TO ACCOMPY  

AND EXPAND ON THIS REPORT. 

 

 
 

Disclaimer: A few of the links to the recommended resources are affiliate in nature. This means 

we get a small percentage if you choose to use their services. This helps us create more free and 

valuable content for the future. 

See here as I talk about competitive 
book pricing strategies here! 
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